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• Founded in 2001
• Campaign Driven – 3 Campaigns 
• Approx. 70 Full-Time Staff
• Washington, DC –HQ
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Who is Oceana?



Campaign to Stop Seafood Campaign to Stop Seafood 
ContaminationContamination



66% of the Public is Unaware



A leading national natural, organic and specialty foods 
retailer

113 stores in 24 states and British Columbia, Canada

Two distinct formats: natural foods grocer and farmers 
market stores

8500 employees  

More than $1.1 billion in annual sales

Built on a foundation of a strong social mission

Provider of the highest quality products available that meet 
our quality standards with an emphasis on all-natural and 
organic





Wild Oats and Consumer Education – Mercury 
Contamination

Wild Oats was the first national retailer to voluntarily post consumer 
advisory signs regarding mercury contamination in all of our 
seafood departments nationwide

Research showed that most people – particularly risk groups –
were unaware of mercury contamination and its potential threats 
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SAFEWAY 



The “Green List”




	Who is Oceana?
	Campaign to Stop Seafood Contamination
	66% of the Public is Unaware
	SAFEWAY 
	The “Green List”

